
Episode 19

Welcome to the Business Oracle podcast with me, your host, Ayesha Durrani. I'm an astrologer,
business mentor and founder of the seven �gure global brand Oath Oracle. In my work, I empower
rebel soul entrepreneurs to change the world with their mission in medicine, create over�owing wealth
and prosperity by doing their passions in this world and stand tall in their legacies.

This is my passion, and I'm so grateful to share it with you today. So thank you so much for tuning in
and listening. And let's get into today's episode.

Hello, my love, and welcome back to another episode of the Business Oracle podcast. And today I
want to initiate a new series for Business Oracle. And what this is, is I'm answering your question, so I
am going to be taking very commonly asked questions.

Whether those are questions asked on my Instagram. Sometimes I put up a question box in my
Instagram stories, so make sure you're following and have noti�cations and add me to favourites if you
want to take part in those because they are just so fun. When I receive the inspiration to put one up
where I can give coaching and answer questions on my Instagram story and the questions that I'm
bringing into the podcast can come from there.

When they're a question I want to expand on more, not just, quickly respond in one story on IG, but
actually dedicate an episode to that question. And the questions also come frommy private clients, my
mastermind spaces, my Sacred Business Evolution yearlong container and programs that I do. So when
we receive really powerful inspirational questions, they are going to, some of them, activate me to
record a podcast on that topic.

So welcome to the �rst in the series of Answering your Qs. Okay, so the question for today's episode is
one that I very commonly receive across my InstagramQ&A, inside of my programs, etc. And that is
the question, howmuch vulnerability should I share online? So people are aware, and especially in the



world of online business, where we're doing a lot of personal branding, especially those of us who may
be coaches or service providers, where in a way we are the business.

Like, I don't believe in being like codependency enmeshed with our business, but in a way like, you
know, I'm the face of my business. My business is a personal brand and I'm the one who leads my
services. So I'm the main asset of my business.

When we have that type of business model, which a lot of people who listen to me do have, we can
often wonder howmuch of our personality to bring into our personal brand. We may have also seen
other people share something vulnerable that ended up having a really powerful and bene�cial impact
in their business, such as a post going viral or being very successful, or a lot of comments or people even
reaching out to work with that person.

So when we're witnessing this and we're building and we're newer and we're building our social media,
we're building our brand, we're building our business, we can look and see where when other people
that we might follow or consider expanders are sharing things like perhaps their past traumas or
darkness that they've healed through or some of their deepest fears, or it's a huge obstacle that they
made it through.

We might see those shares and wonder, Should I be sharing my deepest, darkest trauma? Like, should I
share about this crazy break up I survived? Or you know, what I've been through in the past? Like,
should I be doing that? So I want to answer this question in this episode. If you follow me online or
you listen to this podcast at all, you might be aware that I share a lot of personal stu�.

I pretty much consider myself to be completely uncensored. And so I think I have a, you know, unique
angle to bring to this conversation. First thing I want to say is just because we see other people do
something doesn't mean we need to do it as well. So if we're seeing and witnessing other people giving
these powerful personal shares and then we think, oh, should I do that?

Because I see this leader in the space or the expander or someone who has a bigger account do this, and
it worked out well for them. Should I do that? In my opinion, that's not the space to share our deep,



heartfelt parts, important, signi�cant parts of our journey. It shouldn't be because I see someone else
do it, so I'm going to do it too. So what can I dig up frommy past? Can I go �nd a skeleton in my
closet and then put it online because I saw someone else be vulnerable? And then, you know, people
felt connected to that person. And I want that connection. So I'm going to �nd something to be
vulnerable about as well.

To me, that is not a vibe. To me that has an energy of manufacturing emotional connection with our
audience, where we're actually fabricating. We might we might not be making up a story like
fabricating a whole story, but we're fabricating this opportunity to have this deep connection with our
audience by using, in a way, our trauma or our vulnerability to kind of activate or even trigger people in
a way to feel a sense of closeness with us. And that is not organic, right?

Like, that's something that comes from consuming more than we create. So if we're in comparison
energy of, well, that person shared about their sexual trauma, so maybe I should do that as well. That's
a comparison energy. Okay. So that's looking at, it's consuming other people's content, wondering if we
should do the same thing as them because we're seeing a certain outcome that they got and we desire
that outcome.

That is not sharing from a heartfelt base, that is not sharing from a sense of inspiration, that is not
sharing from a sense of oof, if this feels like the moment to share the signi�cant part of my story and
what I've been through.

So the most successful vulnerable shares are initiated from a pulse within that person, not from them
seeing someone else do the same thing. So if you see someone do a vulnerable share, it might not
necessarily be the next best step for you because it hasn't been internally initiated, it hasn't been self or
spirit sourced, because sometimes it can come from within my heart, but sometimes it also feels like it
comes from the sky or frommy soul self or from spirit.

I am a huge fan of sharing vulnerably online. So now I'm going to share where I like for it to come
from, right, and where I like for it to come from. Here's how I describe it to my clients, because this is



something that comes up a lot. You know, we're out here in personal brands. We're professionals, we're
business owners, we're boss bitches, we're CEOs, we're founders.

But at the same time, I'm a human. I'm leading frommy heart. Many of us resonate with the concept
of feminine business, where our emotions and our cyclical nature is, there's space for that within our
businesses. Many of us know there's a new paradigm of business where we're no longer having to be
like this stale professional, keep everything totally sterile, never bring anything personal.

So we're making the new way right now, which is why some of the answers are not clear, right? It's kind
of like, okay, well, I do want to share myself, but you know, howmuch is too much and when should I
share and what should I share? So when you trust yourself and you know what it feels like within
yourself to receive a creative inspiration, that's going to answer the question for you.

So it's not about, Oh, I saw someone share something personal, so let me dig up something to share
something personal. Nor is it about, okay, well, I need to be professional, so I'm never going to share
myself. I'm never going to tell people what I've been through or ever be vulnerable.

Because what that tends to create, if we're not sharing, is a social media presence, it might be really
polished, it might look really good, it might look really professional, but do your audience have a
connection with you if you're not actually sharing you? Because if they can't feel you, they can't feel
you, right? And if they can't feel you, they are much less likely to want to work with you because
people need to know, like and trust you and feel your essence.

Especially in social business and especially with personal branding, they need to be able to feel your
essence, to be able to feel who you are, to feel that connection and be like, I want this person in my life.
Like when someone hires me, they are inviting me into their life. That's very intimate. So if you're not
sharing anything, but you're just putting out polished content, it's well-written, the grammar is correct,
there's no spelling errors, but that can be sterile.

And if it works for you, awesome. But if it's not working for you, if you're not getting the sales you
want, if you're not getting the amount of clients that you want and hitting the revenue that you desire,



then you might want to think about that and check out if people can actually feel your essence through
what you're putting out there.

Okay, So that was a little bit of a tangent that that was me just, you know, exploring and expanding a
little bit on what happens when we just don't share personal things, right? It's actually kind of, in a
way, cutting o� some of our expression and not allowing people to feel our essence, which is actually
our biggest selling point, our biggest unique selling point that each of us has is our is our unique
essence, right?

We do want to share that. We do want to share that in ways that feel authentic, that are coming from
within us, that come from a space of inspiration. And if you don't feel comfortable, you never have to
share anything you don't feel comfortable with. But sometimes there might be some healing to do
around imposter syndrome or good girl type of thing, where it's like, Oh, I can't share that I've ever had
a weakness or that I've ever had a struggle, because then people won't think that I'm an expert or that
I'm a person to hire.

When really, you know, people knowing about my �aws and my failures and my struggles has only
helped me to connect with them on a deeper level as human to human, which actually makes them
want to invite me in even more. So there's that.

So where should the vulnerable post come from?When I �rst started my business, I did not even share
my name. I went by Oath. I signed, because of my online Instagram handle and my website and my
business is Oath Oracle right?

I signed o� as Oath. I didn't wear short sleeves because I had so many tattoos and I thought that like,
that was not professional and I was just new to the online space. I hadn't been following coaches before
I started my business. So, you know, just since 2020 had I started looking, seeing coaches and following
personal brands and, you know, people that were expressing themselves with a lot of freedom online.

But before that, I didn't know that that existed. So I just showed up in the online business space and I
thought that I did have to be professional and I thought certain things about me never had to be



shared. Like, why should people know that I dropped out of high school? That has nothing, that's
irrelevant, right? Or like, why should people know that?

You know, various things that I've done in my life or things that I've been through, because I'm here to
just share Astrology, right? So I put out the Astrology and it was words. It was a lot of words, and there
was not a lot of me, there weren't a lot of pictures of me, there weren't personal shares, and it was just
all the cosmic downloads, right?

And my page did grow, but it de�nitely was the point when I started to peel o� the layers that were
blocking people from the real me and realizing that I was actually hiding behind my posts. In a sense, I
was hiding behind the Astrology. I was hiding behind the words. And also there are certain things
within our Astrology that can also serve as indications of howmuch we are or are not wired to be a
personal brand.

I'm a Leo Rising, which is a classic personal brand type placement with business astrology. Certain
placements like being a Leo rising, having a strong sun placement, having Aries energy, I'm an Aries
midheaven as well, which is also a sign of the individual. First house placements. Certain 10th House
placements. There are di�erent things that we can look at in business Astrology.

I teach some Cosmic Success Codes, as many of you already know, my Astrology for business program.
So I could see in my charts that I was here to be a personal brand because that's just classic Leo Rising.
But I wasn't living that. I wasn't doing my business in alignment with that at �rst because I felt shy and
I felt, you know, like a lot of things were irrelevant and I just needed to show people how smart I am
and just give value, give value, give value.

But what I learned once I started peeling o� the layers that were preventing people from seeing the real
me and my true essence of my true story from being out there. What I realized is that a big part of the
value that I o�er is my personal transformation story. And even now on this podcast, the episodes that
are about my personal story are the most successful episodes with the most views and the most
downloads.



Like when I put my Ayahuasca series out there slowly, one at a time. My podcast was like top 20 all over
the world. Like so many countries, it was top 20, even as high as top 15 or something like that. That
was in Ireland. And so that just goes to show that that's creating a lot of connection with people.

But where that comes from isn't, Oh, I'm going to exploit my life experiences to get more views. Where
it came from was I am here, yes, I teach business. But ultimately the deeper thing that I'm trying to
teach and invite people into, and activate people on, is creating your heaven on earth, living your
potential, living your purpose.

And that's a full spectrum thing. That's not just only about having a successful business, it's about
being the people that we came here to become. It's about our transformation journey. It's about the
alchemy and our shadows in our things we experience in our personal life end up becoming alchemical
fuel and power for our businesses, too.

So I realized that I thought I was giving value by only giving information as my posts and stu� like that
in a lot of words and not sharing my own self, but actually sharing myself is part. It's actually a really
big part of the value that I provide by just being an example of what is possible through my own
journey in my own life. Not only the wins, but the struggles as well, because that adds depth to people's
understanding of me and experience of me. And then if they really resonate with what I'm sharing,
then you knowme.

There's people that will come and work with me for six months privately or work with me for a year
privately and be in premium, high ticket coaching with me privately because they've been able to
experience so much of my energy that they then know for themselves. Like, I want this person in my
life, I want this person on my team, I want this person on my side. I want her eyes on my business. I
want to be able to Voxer her throughout the week and drop in with her and check in with her and
receive this coaching.

So by letting myself be more seen and peeling o� the layers that were hiding my essence, that's when my
business started to blow up. Okay, guys like that, there's a before and after. Once I shared that my name



is Ayesha and I went by my name, once I started posting more photos of myself, once I started sharing
my story more, there was it's like the line just goes straight up, like to the moon. That is when my
business really started to blow up. And that was also me living in alignment with my rising sign as a Leo
rising as well.

So the original shares, like deciding that I was going to share that I dropped out of high school, you
know, here I am saying I'm a business coach. And then on another post saying I have an eighth grade
education. And I thought, well, you know, it's not a secret. People in my life know about it. That's not
something I feel shame about at all.

But like, what does it really have to do with my astrology page? It's kind of irrelevant. But I woke up
one day and this is how I know to answer the question. This is how I know when to share something
vulnerable is: I open my eyes and then it's literally like that story frommy past is in my energetic �eld.

It's literally just like next to me. It's there. And the way I describe it is, it's a ripe fruit. The fruit is ripe
and it's asking me to pick it. It's just ready. And I wasn't like, you know, waiting for it to be ready. Like,
when is it right? When should I share this? I was like, I don't need to share that at the moment.

And then just dododo do do, go along my life until one day the fruit is ripe and I wake up and it's
there. It's in my energetic feel. And I remember I woke up, I was making co�ee and I was like, okay, just
the whole post was almost right there for me to just reach up, grab it and anchor it down.

And I shared that part of my story and it was so powerful for so many people. And I thought, well, you
know, is this going to alienate the - because I work with a lot of executives. I work with chief o�cers of
major corporations, I work with seven and eight �gure entrepreneurs, especially in my reading space,
like they love to get readings fromme.

And I thought, well, cool, maybe, you know, people that are my friends, like my social circle is artists
and people living a very alternative lifestyle and like music people, dance people, just people that they
don't care about if I dropped out of high school or not. But I thought, what about the professionals
out here that I do love working with?



What about the executives? What about these people that don't come frommy social background,
which is like festivals and plant medicine and just, you know, these really alternative lifestyles? And
what I realized was people loved it no matter what their background. And I've worked with very
professional people from a completely di�erent, you know, from upper class privilege, just all of the
demographics that are just like.

You know, I had assumptions that maybe they wouldn't accept me if they knew these sides of me. And
they actually love that I came from this background. They love that I walked a di�erent path. They love
that I did something crazy with my life. And it doesn't make them want to work with me less. In fact, it
makes them want to work with me more. And if anyone does hear that and is like no, I'm not going to
like to learn business from someone who dropped out of high school, that is like, you know, that's not
something I want to do.

Cool. Then I allowed that person to see who I really am so they can make a decision for themself if I
am their coach for them, and if I'm not, then that's good because then they can go �nd someone that
does align with what they want to experience, that maybe does have a more formal and academic past
experiences.

And that's a good thing. Because if they're staying because I didn't share that, because I didn't want to
lose them as a client, then I'm almost keeping them under false pretenses, which is not very soul aligned
business, right? So by sharing myself, I'm actually giving people an opportunity to feel into, one, they
can feel me more. So the people that are meant for me are like, Yeah, let's go, let's do it.

I feel you more so that just shows me howmuch I do want you as my coach and people who like - and
I've never had this, by the way. I've never had someone be like, Oh, I'm looking for someone with more
of an academic background. You know, people ask like, Oh, do I need certi�cations? I'm like, no one's
ever asked me for a certi�cation or for what education I have in the past.



And that's because I share so much online that people just don't, people just don't care. They don't
care as much as we think that they do. And then what I saw from that example of sharing that I
dropped out of high school was that, that actually added more weight to what I have created.

Wow. So someone that dropped out of high school created a seven �gure business, someone that
dropped out of high school is doing what they want to do without ever compromising their
authenticity. And they work with celebrity clients. Oh, this person dropped out of high school and
they make more money than, I'm guessing, the majority of people with a master's in business.

Oh, this person dropped out of high school and created a six �gure month while working like 15 to 20
hours a week. That, for some people, is what they want to learn from. They want to learn from that
person who did it in a di�erent way. Because another way of looking at it is, well, my brain didn't
receive that much conditioning from public school. And then I just went on my own path and �gured
some stu� out by myself and I �gured some stu� out that, you know, a lot of people don't experience
or a lot of people haven't created.

So the sensation behind that was I woke up and the story was there. The story was there ready to be
plucked. It was a ripe fruit that was asking me, Please share me, please, please share me. It was so from
within myself. It wasn't that I saw someone else that shared that they dropped ideas when I was like,
I'm going to do it too. I'm gonna jump on the bandwagon and share my dark secret or my past or
whatever.

And so that's just one example. But I've shared a lot of other things about my past, like growing up in
poverty, experiencing di�erent abuse, talking about my substance abuse past a little bit. I haven't gotten
super deep into that because I haven't felt the calling to, but it creates context for people so that they
don't just see that I just showed up out of nowhere.

I'm just privileged. I just magically have money and like, must be nice. I wanted to show people that
I've had a journey and that I had to transform a lot of things. And I felt in the past that nothing was
possible for me, that I was fucking worthless, that my life had passed me by, that my the best years of
my life were in the past and I'd wasted my life.



And so people that are in that level of pain, and I was like deeply depressed, people that are in that level
of pain, I want them to know it absolutely can change. You can change your entire life. So if I don't tell
them before, then how can I be an example of transformation? How can I be an activator or
inspiration for people to wonder what is possible for them if they allow transformation, if they do their
shadow work, and if they go on their journey,

If I never share that before. And I'm just like, Here I am, I'm rich and successful, be like me. Like, that's
not very connected. That's not very authentic, that's not very heart centered. But by telling people
where I came from, I'm drawing a picture, I'm creating a landscape for them to see of like there was
dark parts of the journey, but I was able to �nd my way out. Here's the way that I did that. And this is
my story.

My story will never be replicated by anyone else. My story is a very sacred part of who I am and what I
o�er and the way that I help people, even people who never buy fromme. And they're just inspired by
my content, like it makes me feel so ful�lled. And I feel so privileged that my story can inspire people to
explore something di�erent or see what's possible for them. Because until I was willing to go on the
journey to see what's possible for me, I wouldn't have gotten here, you know? And now that I know
howmuch alchemy truly is possible, I'm feeling pretty unstoppable. And my dreams just keep getting
bigger, because now I really have seen the evidence of howmuch we can be magicians in our lives.

Now, what about things that are really fresh? Okay, Like, because if something just happened to you
and it feels important for your story or it feels important for your audience, something that is really
powerful to re�ect on is, is this a bleeding wound or is this something that is actually in integrity with
my values as a leader, my values as a voice online, my values as someone who is in a way in�uencing
others?

Right? Whether you resonate as an in�uencer or not, if you put content out there, you're here to
in�uence others. If you don't want to make an impact on others, your content is just like bland. You
know what I mean? It's just benign. Like it's just there. So all of us, we are here, we're putting stu� out
there so that it can be received by others and have a positive impact, right?



So if you have, if you just experienced something recently and it doesn't, it's not about how long ago it
was. It's about how integrated you are with it. If you've had a really triggering event or some really big
crisis that happened, I invite you to always take time before you share that online. So that it's not
coming from a bleeding wound energy.

Because at that point we run the risk of using our platforms, which is a sacred container for our
business’ medicine to reach our potential clients, as a place for our potential clients and people that are
meant to be impacted by us for free as well, to connect with our energy. If we start sharing from a
bleeding wound, we run the risk of using this container as our own personal diary, using this container
as our place where we vent, a place where we rant, a place where we dump our unprocessed energy and
emotions.

And that is not a great way to be in leadership. That's not a way to truly foster a sense of safety with
people who might want to be your client or might want to want to be in your spaces. So this is why it's
so important for us to have support, whether it's mentors, whether it's therapy, your journaling
practice, close friendships and places where you get to process.

I personally do not use my page for active processing. That's not what it's for. That's not my page, is my
is my business's home. It's my business’ storefronts. So if you had a physical store where ideal, amazing
clients could come through and you sell these things that you love so much that come straight from
your heart and you just had a breakup, are you going to be in your store drinking a bottle of wine
straight from the bottle, ranting about how what a deadbeat your ex was?

Even if you're having a bad day, if you were in your storefront, would you be able to �nd a smile or
maybe take the day o� and take some space and not be there? Because it's just quite inappropriate to
do that and it's not serving the highest good. It's not serving your highest good. I'm not saying never, I
will share, you know, funny or harm - and more likely to share it if it's funny. But I will share stu�
that's gone wrong.



I will, I'll share stu� I'm going through. It just might not be a full post or deep share. It might be more
like, Hey, I'm opening up because I have been struggling lately and I'm, you know, dealing with my
burnout or with some mental health stu�. And I'm just taking some space and just letting people know
and showing that human side of you.

So it's not a hard and fast rule. It's not like everything has to be fully healed and processed before you
share. It's just you want to have this re�ection. Am I bringing my bleeding wound to my storefront, to
my place of work, to the sacred container for my business? Am I bringing a bleeding wound there?
Because you're going to be bleeding on your storefront.

So I don't know, that's not something I personally want, but that doesn't mean that I have rules about
this. I will share something if I feel called to share because I know what it feels like within me. When
something's wanting to be shared, something might not be fully processed that maybe I do want to
share with my audience.

Oh, I'm taking some space from social media because I'm working through something. I probably
wouldn't go into a lot of details. I didn't even share that I broke up with my �ve year relationship until
like a couple of months after, and I still haven't actually made a post about that experience simply
because I haven't felt the calling to.

I have alluded to it in posts about how I've had this big transformation. I moved into my �rst property.
My heart is healing from the end of my �ve year relationship. And you know, I did share because I took
some time o� of social media and I made a post that was calledWhere Where I Have Been.

And I was just sharing with people like, here's one, here's a glimpse into what I'm going through. But I
wasn't even, though it wasn't fully healed and processed, I wasn't giving the bleeding wound energy,
but I also wasn't going super deep into it. I was just sharing what felt like I'm giving you a glimpse into
my personal process because I'm a leader, but I'm also human, and I also want to be an example.

So here's the value part. I want to be an example of someone who honors their full humanity within
their business without actually renting, saying, ranting and venting at the same time. So then renting.



Ohmy God. Okay. Anyway, so instead of using it to let o� steam or to dump or to �nd a sense of relief
by just sharing, instead it was: I feel the inner calling to share a little bit about what I'm going through,
even though I am still in the process. But I'm just not letting the bleeding wound bleed all over
everyone and I'm just sharing in a way that to me is aligned with my values as a leader.

It's in integrity with how I want to show up online and it actually can provide value for people because
it's showing people, Hey, here's this seven �gure business owner featured in Forbes, blah, blah, blah,
and she's sharing about how she's taking time o� to heal from her breakup. You know, And I feel that
that's valuable because that's part of my values in New paradigm business as well, which is that our full
humanity gets to be a part of that.

So that �nal point is around the wounds that are fresh and really just re�ecting on am I actively in the
process, do I want to post to let o� steam or �nd a sense of relief or vent? And if so, is that really in
alignment with my values as a leader and with how I want to contribute in this public space that is
basically the sacred container and storefront for my business.

There's no hard and fast rule on howmuch vulnerability to share, what to share, when to share it. But
these are just some re�ections and things that have really helped me feel very, very con�dent and very
aligned with all of my personal shares.

And I'm an open book, guys, like people can ask me pretty much anything. I'm a totally open book
and my story is something very sacred to me that is, I know part of the value that I o�er to others, but I
still feel very in alignment with every time I share because it's not coming from a space of, Oh, I need to
say something vulnerable so that people feel connected or that a post become successful.

It's always self sourced, it always comes from within, or it comes from a spiritual inspiration that's
dropping in to me and, you know, energy hygiene and stu� like that. And just being aligned and clear
with your energy helps that become more obvious. It helps us be able to perceive that, Oh, okay,
something's dropping in because we're not all cluttered with everyone else's energy, right?



So another part of that is creating more than you consume and not just constantly consuming stu� on
Instagram. Also, some people's brands are really aligned with a lot of personal shares. For example, you
know, I follow quite a lot of feminine leadership kind of embodiment babes that are the feminine
priestesses and they're sharing their yoni egg pictures and, you know, they're doing their sensual dance
and they're showing their period blood.

And like, I love those accounts because that's something I've been working on for a few years, is just
being more in my feminine. But it's not part of my brand to share that. So even though I do use yoni
wands and even though I do breast massage and I love, I've actually been studying Tantra since 2013,
even though I wasn't consistent with it just since the last few years.

It is a part of my life, but it's just not a part of my brand and there's no particular reason. It just simply,
I just haven't been called to teach on that. I probably could. I could probably throw up a course on that
and share some foundational things, but I just truly don't feel the desire to do that.

I love being a student in that space, but for some other people, you know, sharing those things or
sharing like polarity and relationship coaches talking about like, Oh, I had a �ght with my boyfriend
and here's how we moved through it. And so they're still following a certain rhythm where they're
sharing the hard part, then they're sharing what happened, and then usually there's some kind of nice
conclusion to that share.

That's something of value for the reader, right? So it's like ‘if you're in this situation, drop into your
body like we did, and then we found the solution.’ You're kind of like, I like to describe it as we're tying
it up with a nice bow. I might be sharing something kind of intense, but I'm not just going to leave you
hanging in the intensity and in the darkness, in the dark journey.

It's like, let's go down to the depths of the shadow together, and then I'm going to bring you up by
sharing the story of how I changed what was happening or how I took my power back or how I came
back to myself. And then I'm wrapping it up with a bow, which is the value of here's how you could do
this, or here's something you could take away from this, or here's the how I move myself out of that.



That's the value piece. So re�ecting on what value you're o�ering with your personal shares is also
something that I highly recommend and just know. Like, you know, your brand might have more
personal shares or might have less personal shares, and that's just something for you to discover and
re�ect on with yourself. So these are topics that we talk about in Cosmic Success Codes.

If you're interested to learn the astrological indicators in your chart that give so much information
about this, like your Mercury, your Venus, your rising, your Sun, your midheaven, I teach it all in
Cosmic Success Codes. And there's also a free master class called Astrology for Business, which would
be an amazing place to start. So I highly recommend signing up for that, it’s totally free and the link is
in the show notes.

Some other courses that can really help out with this, or the main other one I want to talk about, is
Sacred Social Media, which is my signature social media program, both energetics and strategy. So that
is a super powerful part of my work. You can join a la carte and just be part of SSM, or you can join
Sacred Business Evolution, which is my year long business mentorship container.

That includes all of those programs, but not my astrology program, but all of my full product suite for
business energetics and strategy, minus the astrology program. And it also includes all of my moon
sessions, monthly group, mastermind call and so many other juicy bonuses.

So those are some ways to work together. If you have been digging this conversation, if you're a
business owner, an entrepreneur, a leader, an executive, a founder, a visionary, or someone who is
aspiring to be, those are some places to take a next step in my work and de�nitely check out the free
masterclass, Astrology for Business.

Thank you so much for being here. I adore you so much. And yeah, feel free to message me on
Instagram. Leave requests for this type of episode. If you have a question, make sure you check out my
stories because I do Q&A boxes every now and again on there and they're super fun. So thank you so
much for being here and I wish you an amazing rest of your day.


